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Introduction

Five channels

● Kombi Life
● Vaga Brothers
● Raya Was Here
● Hay Nadine
● Sailing SV Delos



Selection Criteria
● Vlogs that I Often see on you tube

● Similar range of subscribers and 
years on you tube

● Active on youtube 

● Travel related-   
Europe/America/South America

● Post in English

Number of subscribers

● Kombi Life Followers - 458,423

● Sailing SV Delos - 317,539

● Hay Nadine - 456, 240

● Raya Was Here - 191,232

● Vaga Brothers - 851,840



Methodology ● The aggregated data was 
analyzed in Tableau and Excel 
using various graphs. 

● Few iterations were made to 
normalize the data 

● like converting the likes into likes 
% of views in order to get a 
comparison between the likes 
and views

●  the duration in seconds was 
changed to minutes.



Methodology
In order to understand the data across different 
verticals it was divided into various categories 

General

● Like % per year for all channels

● Total number of post per channel

● Total number of views per channel

● Total number of likes per channel

● Total number of dislikes per channel
  

KPI ( Key Performance Indicators)

● Average number of minutes per year per 
channel

● Average of likes per year per channel

● Number of records per year per channel



Data Analysis
● Likeness % - likes per 

100 views

● Highest like % per 
views- Raya was here

● Consistently steep 
growth - Sailing SV 
Delos



Data Analysis

● Most number of  videos - Hay Nadine    
● Most number of views - Sailing SV Delos



Data Analysis

● Most number of likes - Vaga Brothers      
● Most number of Dislikes - Hay Nadine



Data Analysis
● Years on Youtube - 8

● Average video length 
increased: 
12 min (2012) to 18 min 
(2019)

● Number of likes  increased

● Video releases 20-40 per 
year

● 2017 - most productive year



Data Analysis
● Years on Youtube - 6 

● Average video length 
increased: 
6 min (2014) to 14 min (2019)

● Number of likes - slight 
increase

● Video releases 70-90 per year 

● 2017 - most productive year



Data Analysis
● Years on Youtube - 9 

● Average video length 
increased: 
8 min (2010) to 24 min 
(2019)

● Number of likes - higher than 
others

● Video releases 50-70 per year 

● 2017 - most productive year



Data Analysis
● Years on Youtube - 6

● Average video length 
increased: 
8 min (2014) to 9 min 
(2019)

● Number of likes - 
decreasing

● Video releases 30-40 per 
year 



Data Analysis
● Years on Youtube - 14 

● Average video length 
increased : 
5 min (2006) to 10 min 
(2019)

● Number of likes is stable

● Video releases 40-70 per year 

● 2012 and 2014 - most 
productive (70+ videos)



Key Findings - Kombi Life
● Type of channel - series 

/storyteller

● Uniqueness - shows 
local culture, travel 
journey from Chile to 
Alaska

● Highest views for a 
single video compared to 
others 



Key Findings - Vaga Brothers
● Type of channel - travel tips

● Uniqueness - video quality, 
scenic

● Top videos - countdown 
style hacks/tips



Key Findings - Sailing SV Delos
● Type of channel - series 

/storyteller

● Uniqueness - sailing 
around the world

● Most viewed channel 

● Most videos have high 
view count and likes



Key Findings - Raya Was Here
● Type of channel - travel 

tips and personal growth

● Uniqueness - shows top 
things to do , best places 
to go

● Highest like % compared 
to others



Key Findings - Hay Nadine
● Type of channel - 

travel tips/packing 
guides

● Uniqueness - oldest 
channel compared to 
others

● Least growth 
compared to others



Recommendations
● Most popular videos  are those which show travel tips and hacks

● It is recommended to release generally 20+ videos per year.

●  The Length of the video should be in the range of  15-18 mins 

● Catchy title gets more views 

● In order to get more views, likes the vlogs should improve presentation, they 
should present it like a story and work on the video production quality


