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Agenda

- Goals and scope of the project
- Methodology 
- Participant demographics
- Findings (positive reviews)
- Findings (areas of improvement)
- Three  recommendations



Project Goals and Scope

Test how well the mobile website engaged new 
users with opportunities to take action and learn 
about the organization



Methodology 

Eight user tests, facilitated by a moderator who 
provided tasks and asked questions

Tasks:
1. Signing a petition
2. Sharing on social media
3. Learning about the Innocence Project through 

the homepage
4. Donating
5. Finding other ways to take action



Participant Demographics



Pre-Test Questions



Pre-Test Questions



Findings (Overall)

Positive reviews:

- Users were generally able to learn about the 
organization and take action without difficulty

- All users thought the website was on par with or 
better than other nonprofit websites

- Users were eager to share the stories on social 
media



“They made it super easy to learn more - there’s 
this sort of listicle here - and right at the top 
they’ve got all these links”

“I really like how they have displayed the map to 
find the local group. I will certainly explore this 
website”

“Feels easy to use”



Fine

Easy

Very fluid, met expectations

Exploratory, the more I searched, the more I found

Nice, but too much content

Simple but not seamless

Understandable, clear

Informative

In one word how would you describe your experience 
using this mobile site?



Areas for Improvement

- Labeling of buttons and links need to better 
reflect their function and destination

- Clickable buttons should look clickable so that 
users will easily find them

“When you say join the fight, what does that 
actually entail?”



Areas for Improvement

- Lack of statistics showcasing the successes of 
the Innocence Project 

“I would like to see more success stories or 
some statistical information to understand 
the impact of this organization”



Areas for Improvement

- The different forms sometimes confused 
participants

“Is this a petition? I’m actually not sure. I see 
it’s asking me for signatures but I don’t know 
what it’s asking me for signatures for.”



Recommendation 1:
Provide Understandable      
& Findable “Calls to Action”   
Within Stories

- Add “Call to action” buttons which 
are clearly visible

- Increase understandability by 
changing the language of the “call to 
action” button to “sign to petition” 

- Add the same “sign to petition” 
button at the bottom to increase 
convenience 

Before



After



Recommendation 2:
Make Buttons Look 
More Clickable & Add 
Statistics on Homepage

- Change “Add your name” 
links  on the carousel to  
button to make them clearly 
visible

- Add statistical information 
on the homepage - to 
increase impact of this 
organization

Before



After



Recommendation 3: 
Clarify opportunities on 
Get Involved page

- Add “Current Petitions” at 
top of page

- Clarify black form is a 
newsletter signup

- Could potentially 
consolidate digital advocacy 
signup with newsletter 
signup

Before



After



Summary

The Innocence Project’s mobile website does a good job of 
engaging new users. All users thought the website was on 
par with or better than other nonprofit websites. 

Areas for improvement: 
- Labeling of buttons and links need to better reflect 

their function and destination
- Clickable buttons should look clickable
- Lack of statistics showcasing successes 
- The different forms sometimes confused participants



Thank you!


